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from the editor

WELCOME TO
BELIEVE JUNE 2014

The cover of Believe shows the resilience
andreliability of the hardy Land Cruiser
70, with Ben Omar Station owner Ginger
Anderson on the rugged high-country
8700-hectare South Island farm. It'sa
farm where the need forreliable machines
—to getthe ownersasfaras possible into
the backblocks to manage the 11,000 to
12,000 mob of sheep, and 400 beef cattle
—isparamount. There’s no time for second
guesses, ormen and machinesthatcan't

gothedistance. Ourcontributing
writer Cameron Officerheaded
to thisincredible part of Otago.
With winter approaching there’s
no better time to ensure thatyou
don'tgetleftoutin the cold with
yourvehicle —be certaintodo all the
necessary health checks. There's
some helpful advice on pages 48 to
49, like checking your vehicle lights,
wipers, coolantand batteries. Winter
ishere andit’s timely to be prepared.
The Parenting Place have also
offered some more useful family
advice —almost a health check for
our lives starting with seven helpful
steps to achieving a happy family.
Ahouse renovation projectin
central Auckland has transformed
acoldandmouldyvillain one of the
city’s most sought after suburbs
into ahealthy and liveable home - it
setsanew benchmark for the quality
of New Zealand homes through
the Pure Invironment Project. The
house was auctioned in May. Toyota
joined anumber of other like minded
businesses assisting in the project
by enabling the winning bidder

to continue their sustainable
living wherever they go, with
the contribution of a brand-new
Prius ¢, the most fuel efficient car
in Toyota’s line-up. At Toyota,
we believe thatto make areal
difference, sustainability needs to
be atthe heartofevery choice.
Toyota Motor Corporation
recently started consumer trials of
thei-Roadin Tokyo—anall new, all
electric personal mobility vehicle
offering greaterflexibility in urban
areas. Could this be ourmobility
vehicle forbuiltup areasin the future?
Ten years on, the Toyota Racing
Series remains unique as the only
Toyota single seater championship
inthe world. We look atthe
series, now and in the past, and
what's in store for the future.
We also pick up where we
left off with the historical look
athow Toyota started.
Whateverinspires you, we
hope there will be something
inthisissue of Believe that will
strike a chord with you.
Enjoy.

Contributor - Cameron O‘f‘ﬁcer

Priorto forming his own company
inlate 2012, Cameron was editor of
TopGear New Zealand magazine for
seven years. Amongotherhighlights,
he was the first motoring writerin New
Zealand to sample the Toyota 86. Now
asafreelance editorial feature writer
and communications consultant,
Camerondivides histime between

writing about cars, construction,
forestry and all manner of electronic
gadgetry foranumber of consumer
and trade magazines, and providing
communications supportto avariety
of commercial enterprises. He even
getstowrite the occasional travel
story, although he admits still hasn't
perfected the artof packing lightly.
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2014 sees New Zealand in a golden spell of economic growth.

Thanks to a mixture of dairy receipts, the Christchurch rebuild,

surging migration, strong employment and bubbling consumer

and business confidence, it seems like the economy is one of

the healthiest in the Western World. Certainly the car business is

enjoying buoyant times with the strongest sales in three decades...

Of course there are some disturbing
undercurrentsthat we need to be
aware of and address as a nation.

e Thereisgrowing concernabout
inequality in society as New Zealand
seemsto be moving away from its
traditional egalitarian ethos

¢ Increasingly people are becoming
aware of our environmental footprint,
with climate change and the growing
weathervolatility raising issues of
resilience in our cities and nation

* Ensuringlongtermsustainable energy
sources forhomes, companies and
motor vehicles remains a challenge for
Government, power companies and
carcompaniesalike

e Protecting and utilising ournatural
capital (scenery, biodiversity, water,
marine and mineral resources and so
on)forthelongtermare increasingly
topics of national debate

e Findingthebestformulaforeducating
ouryoung people and ensuring all
of usarelife-longlearnersremains a
challenge, with a wide variety of views
beingheld across society

Aswe comeinto an election thisyear,
with our Government finances looking
healthierthan they have atany time
since the global financial crisis, there
aremany importantissuesthatneed
healthy debate. Let'shope we can
see some leadership discussion of the
issues over the nextfew months and the
development ofacommon vision about
how we want New Zealand to develop
overthe nextfew decades. While the
economy continuesto perform strongly,
itgives usagreatopportunity toinvest
inimproving the nation’s resilience and
capability for the future —at Toyota we
believe a bettertomorrow starts today.

I hope inthe wide variety of subjects
coveredinthisissue of Believe you'll find
something of interest.

Cheers,
Alistair

Believe



he arrival of the f1“’
2014 Corollasedan -

Toyota’s popularity and reputation
forreliable and efficient motoring in
New Zealand can be attributed in large
parttothe Corolla; anameplate that
shifted just 14 units in New Zealand
during its debutyear of 1966, but now
boasts a cumulative total of more
than 230,000 New Zealand sales.

Taking a global view of the Corolla’s
popularity, around one in five of
Toyota's total output of 200 million cars
isa Corolla. There are 43.7 million of
them, builtin 16 countries and sold in
more than 150 markets worldwide.

“Toyota has a variety of nameplates
in its wider model family that reinforce
key company values. Undoubtedly
though, the globally popular Corolla
is the one model on which Toyota’s
solid reputation has been built,” says
New Zealand's General Manager
of Product Planning Neeraj Lala.

Although the reputation has
remained consistent, the shape,
style andsize of the Corolla have
shifted during its 48 years.

& Believe

The Corolla sedan has ample storage space,
enough to fit four full-size golf bags in the back.

As with previous updates in successive
generations, the launch of the all new,
11th generation Corollawagon and
hatch in 2012 heralded a revolutionary
new design, with redrawn dimensions
making for both a refreshed, modern
exteriorlook and a roomier cabin.

The wagon was the first model
released, featuring a restyled front
end, alowerbonnetline and headlights
joined by a chrome-plated strip
running the width of the bonnet,

The Toyota Corolla sedan ZR features
LED low-beam headlights and automatic
headlight levelling.

echoedin strong accentlines
continuing the full length of the car.

Now the new 11th generation sedan
joins the hatchback with a similarly
redesigned exterior, high quality interior
and enormous cargo capacity that will
suit private and fleet buyers alike.

The driving position has been
re-engineered for greater comfort,
while thinner front-seat backs have
created more knee room for rear-seat
occupants. The mid-size sedan also




showcases a fantastic cargo capacity:
“470litres of available space, which
equates to four full size golfbags.

The three grade Corolla sedan line
up begins with the GX, offering either
asix-speed manual or Continuously
Variable Transmission (CVT) gearbox
option, 15" wheels, halogen headlights
and LED tail lights. Afull factory audio
system boastsa 6.1” liquid crystal display,
providing access to audio functions as
well as trip fuel consumption data. The
screen also acts as the display monitor
forthe standard reversing camera which
comes standard on all our models.

The Corolla GLX sedan adds 16" alloy
wheels, front parking sensors and fog
lights, a smartkey system and a genuine
leather-wrapped steering wheel and gear
knob, plus additional chrome accents
and high grade instrumentation.

The ZR sedan enjoys premium features
including genuine leather seatfacings, a
driver’s seatboasting eight-way power
adjustmentsincluding power lumbar
support, automatic climate control

air conditioning, a smart key system

with push startand a factory satellite
navigation system with SUNA traffic
channel (traffic avoidance system to give
you alternative driving routes to travel),
allasstandard. The ZR also features LED
daytime running lights, extra interior
ornamentation and paddle shifters to
accessthe CVT gearbox’s seven speed
Sport Sequential Manual Mode.
Today’s Corolla sedans also feature
Bluetooth hands-free phone and audio
streaming as well as voice recognition

software as standard, accessed via the
multifunction steering wheel, which
also houses audio controls, display
options for the Multi-Information
Display screen in the instrument
clusterand cruise control functions.

Boasting peak power of 103kW and
maximum torque of 1773Nm, the 1.8-litre,
16-valve DOHC petrol engine, with
Dual Variable Valve Timing-intelligent
(VVT-i), offers plenty of power; somewhat
more than the 44kW, 1077cc engines
featuredin the first Corolla of 1966.

The new Corollasedan range achieves
Euro 5 compliant-CO; emissions of
153g/km for CVT variants and combined
fuel consumption of 6.6L/100km for
CVTmodels. The GXmanual CO,
levels are 162g/km and 7.0L /100km.

Forty eightyears on from launch,
the 2014 Corolla sedan continues the
model’s traditional role as an ideal
mid-size family car, with two ISOFIX
child seat brackets, three tetheranchor
points, three-point ELR seatbeltsin all
seating positions and seven airbags,
including driver’s front, front passenger’s
anddriver'sknee airbags, and driver
and frontpassengerseatside and
full cabin curtain shield airbags.

Building furtherstillon an indelible,
proud history earned through 48 years
of reliable, cost-effective and innovative
motoring, the modern and spacious
new Corolla sedanrangeis available
at Toyota dealers nationwide.

Believe
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ayoung
man’s
dream. ..

n the previous issue of believe we started to tell the story of how Toyota

began. Itisan inspirational story ofa company created by people with great

vision, unshakable character and courage. The story of Toyota is very much

afamily saga steeped in tradition. How did Toyota transform a small Japanese

loom company into an international corporation?

Key milestones already covered:

e Late 1800s: Sakichi Toyoda was
born - dad was a carpenterand
mum a weaverin aloom works
Sakichilookedtoimprove
the loom to keep up with the
industrial revolution in the West
andinvented a device to stop the
loom whenevera thread broke
In 1920, following a visit to the
USA, Sakichihad a dream, to
create anew automobile
Joined by his son Kiichiro,
he took up the dream
1935: the creation of Toyota's

first prototype automobile,
the model A1

g Believe

The next step was to setup a network
of dealerships throughout Japan.

The carwas an instantsuccess and
itsoon became clearthatanother
manufacturing plantwas needed. To
raise the necessary funds, Kiichiro
Toyoda sold shares ina new company,
Toyota Motor Company Limited and
the new plantwas builtin Koromo
Japan-now known as Toyota City.

Toyota Motor Company began with
great enthusiasm and excitement. By the
late 1940s global events brought Toyota
close to bankruptcy and Kiichiro Toyoda
was forced to cut workers’ pay. Two years
laterthe company closed two facilities
and 1600 workers were asked to resign.

Debts continued to mount as auto
union memberswenton strike and

brought productionto ahalt. Asa
result Kiichiro Toyoda resigned.

Itwas only then that the workers
realised how serious the company’s
position had become.

Out of respect forhim, many workers
voluntarily resigned. With the Koromo
factory operating at full capacity, Toyota
was back on the road to profitability
within a few years. It had lost a lot of
ground but was determined to catch up.

Toyotaformed anewindependent
sales operation, Toyota Motor Sales
Company Limited. Justasitwas
gaining momentum, fate once again
castashadow overthe company.

In 1952 its leader and mentor Kiichiro
Toyoda passed away. Eiji Toyoda,
Kiichiro Toyoda’s cousin, had beenin



THE STORY OF TOYOTA: PART 2

1957: The Bangkok branch of Toyota Motor Sales Company Limited

Eiji Toyoda Taiichi Ohno

charge of manufacturing Toyota's first
car. Infact, he was the department'’s
firstemployee atthe new location.

Eiji Toyoda was given the task of
upgrading Japan's leading automotive
technology. To oversee hisplans
he appointed Taiichi Ohno, the
section chief of the engine machine
shop. Taiichihad begun his career
at Toyota spinning and weaving.

Like Sakichi Toyoda he had a passion
for efficiency. The job forimproving
Toyota's productivity was enormous. He
discovered thatthe company needed
tofocus notonly onthe people buton
the process-to be aninnovative and
creative thinker. Together Eiji and Taiichi
examined every aspect of the plant.

Inthe factory they set up the machines
inthe orderthey were used, therefore
production flowed more smoothly and
productivity improved. This system,
known as the Toyota Production System,
was paving the way forthe company’s
success in the automotive industry.

By the mid-1950s Toyota was the

leading
Japanese
automobile
manufacturer. Looking fornew

horizons, Toyota setits sights

on the global marketplace.

In 1955 Shotaro Kamiya was President
of Toyota Motor Sales Company. He
had justreturned from a visit to the
United States where he had found a
growing number of small European
imported cars alongside the big Detroit
ones. ltseemed asif every American
family wanted two cars. But they
could only afford one American car.

The timing was right for Toyota to go to
America, as itknew it could build amore
affordable car. The car Toyota would ship
was the Toyopet Crown. The company
believedthatinternational success and
acceptance were justaround the corner.

In 1957 Toyota became a global company.

Toyota Motor Sales USA was formed
and within a yearthefirst dealership
was openedin Hollywood, California.
The carswere lined up and ready to

1959 Toyopet Crown

sell. They waited for the rush of
customers—thatnevercame. Fewer
than 300 cars were soldin the firstyear.
Dreams and expectations were
replaced by failure and frustration. The
Toyopet Crown was a good vehicle forthe
moderate speeds of the Japanese roads.
Butwhen the Crown goton American
highways it lost power, overheated
and usedfartoo much gasand oil.
Committed to successin America
Toyota would not give up. Once again
ithadlearned avaluable lesson: the
needto build a car specifically for the
Americanroads. Overseeing this vital
project was Kiichiro Toyoda's eldestson
Shoichiro Toyoda. It was Shoichiro who
implemented what would be known
as Toyota Quality Control. Thiswas to
prove an effective measure notonly
forthe United States butalso for other
markets, and the first stage of Toyota’s
transformationinto a global company.
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Y HAPPIER
FAMILY

Ask any parents what they want for
their family and the chances are they’ll
say, “l just want my kids to be happy”.

But how do we achieve that?

Andrea Stringer, Family Coach at The
Parenting Place, suggests starting
with these seven steps.

To me, the term Happy Families
bringsto mind a cheesy board game,
matching sweaters and cups of

hot chocolate. Too-cute kids gaze
adoringly at their wise and capable

parents who deal with everything

calmly and most certainly neverraise
theirvoices. [fyou suspectthisis what
I wantto help you achieve, please let
me reassure you! What | want to write
aboutis families like my own, and the
oneswho | coach. Families with flaws,
quirks andissues—in otherwords,
inhabitants of the real world. When
parents come to see a Family Coach,
one of the most common goals they
voice is foreveryone to be happier.
Butit'sincredible how difficult such
asimple sounding goal canbe to
achieve. When things are going right,
however, I think the following seven
elementsare usually inplace.

EVERYTHINGIN
ITSPLACE

Ahierarchy of power,
with the parents atthe
top, sometimes seems
like aterribly old
fashionedidea. Butin a happy family
everyone knows exactly where they
stand and they're comfortable with
it. These days most people preferthe
children to have some say over family

matters and belistened to, and have
theirfeelingstruly heard. | couldn't
agree more. The problem with this
philosophy is that parents sometimes
lose theirfooting as they scramble

to make sure the kids are getting the
respectthey deserve.

Parents have gotto be willing to
wear theirauthority, akind but a firm
authority, from time to time. When we
gettoo focused on the goal of short-
termhappiness (eg. giving in, backing
down orwithholding reasonable
discipline), theissue of who is really
in charge will be repeatedly tested —
evenmore so ifyou have one (ormore)
determined orargumentative childin
your brood.

The greatthing abouteveryone
knowing their placeis thatwe can
relax. We don'tneed to apologise
fortaking charge, and we don’t
needthe continual wrestle
for control that can seriously

compromise afamily’s happiness.

Believe |l



APUT-DOWN
FREEZONE

Acommon argumentin

the debate on teasing

and bullyingis thatwe

don'twantour children
to grow up thinking everyone has to be
nice tothem, all the time. Of course we
don'twantourkids to be so defenceless
thatthey crumble atthe firstinsult. This
mightbe why a fairamount of name-
callingand unkind behaviouris allowed to
go oninfamilies, mostly between siblings
butalso between parents and children.
Parents could be forgiven for thinking that
family is a safe place forabit of ribbing
and learning to cope with jibes. | think that
thisistrue up to a certain point. Recent
research conducted in New Zealand,
however, indicates that the teasing that
hurts the most comes from the oneswe're
closestto: ourfamily.

Families who are unhappy have often
let this one slip away on them without
even realising it. Often in the face of
biggerinterpersonalissues, words such
asstupidandidiot can fly underthe radar.
You don'tlike hearing them, butyoulet
them go because they're the least of your
worries. Buthow we talk to one another
isone of the biggestdeterminants ofa
close and loving family feeling, and itis
so worth the effort to make your family
a put-down-free zone. It takes vigilance
and consistency. Sometimes it will feel
asthough you're making a big deal
about something that might not matter
much, but creating a family environment
where people feel safe from emotional
harmreally does matter.

WEINVESTIN FUN
AND ADVENTURE

When everyone istoo busy, or

too focused on simply getting

through the day, itseems that

one of the first things we drop is
the family sense of humour. It's such a shame that
we tendto treatfun, laughterand adventure as
luxuries thatwe'd getaround to if only we could.
The truthis thatall of these things keep body,
soul and spirit healthy, bring family members
closertogetherandhelp them feel better about
each other, themselves and life in general.

Ifyouhaven'thad a goodlaugh together lately,
askyourselfwhy, and whatyou can do aboutit.
There mightbe a game ormovie thatalways sees
everyone dissolve into fits of giggles. If there
is, then play itregularly! The irony of course is
thatyou needthis stuff most when you feel like
itleast. Buttrustme, when the kids are getting
up yournose and they're the last peoplein the
world you feel like spending time with—do
something fun together. Go somewhere you've
neverbeen, even in your own neighbourhood.
Try hard to see and point outthe humourin the
silly, mundane orannoying parts of life. This
won'talways be the easy option of course it's
usually much easierto stay serious and grumpy.
That's why you have to decide to make an
investmentin the happiness bank of your family.

WE CANADJUST

Peopleinhappy
families, asa general
rule, know the
importance of flexibility.
It'sreally heartbreaking

to meetwith parents who mightbe
absolutely desperate to have things at
home different, yet they can'torwon’t
admitthey could look atthe problem
from another angle oradjust theirown
behaviour.

Thereis hope for the control freaks
among us, if only we can get comfortable
with the factthat we won'talways have
therightanswer firsttime. We also have
to be willing to adjust the expectations

we have of our child, partner orourselves.
It'samazing how far our disappointment
can take us when we feel a family member
isnotbehaving or coping atthe levelwe
expectthemto. In the face of repeated
evidence to the contrary, we'll complain
to anyone who'll listen, “He KNOWS how
todothis!”, or “She KNEW betterthan

to behave like that!”. Aflexible thinker
stopsand re-assesses, and also gives

the people they love the benefit of the
doubt. “If you knew how, you'd be doing it
already, so how can I help you learn this?”




WETAKEAN INTERESTINONEANOTHER

I think all families probably struggle to connectattimes due to the

pressures of time, work and activity overload. Ontop of that, as

children getoldertheir personalities take them in very different

directions. They might prefer different kinds of jokes, books or

movies, or one will play every sport going while the other might
wantto drawall day. [f we're constantly in different spheres, perhaps with Mum and
Dad tag-teaming to make sure everyone gets where they need to go, where isthe
sense of family?

Happy families build in an atmosphere of mutual support for everyone by making
adeliberate choice to be actively interested in each other. Saturday morning
soccer mightbore you rigid but you need to be there atleast some of the time.
Andifyou can’tbe there, ask questions afterwards that show your child a curiosity
abouttheirworld. Your little introvert might seem so happy in the cornerimmersed
intheirbooks, butif you went over and asked what they were reading, and which
characterwas theirfavourite, and if you could borrow it to have a read yourself,
they’d be (quietly) overthe moon. Atthe very least, family meal times can be used to
reconnect, ask questions, and catch up on everything you've missed.

By taking aninterestin your child’s world, you teach them to take an interest
inyours, building a sense of mutual care and concern that keeps both kids and

parents happy.

MISTAKES ARE OK

In ahappy family people are allowed to make mistakes. | think
thisis one thatis easy to getrighton paper. We say all the right
things, but whatis the emotional atmosphere like when someone
getsitwrong? Body language and facial expressions will say so
much more than the words. There is a fine balance to be struck
between having high expectations and encouraging children to do their best, and
alevel of perfectionism that attracts shame and guilt when expected standards
aren’tmet. The most powerful way to send a healthy message isin how we treat

ourselves and our partners when we stuff up. Are forgiveness and acceptance of
human errorregularly practised?

It seems to me that children will often struggle to move forward and change
theirbehaviourwhile they feel their parents’ disappointmentlaying heavy over
them. It's notjust children who need to know they're ‘OK’ before they can begin to
actdifferently; we all feel safer, happierand more secure when we know thatwe're
accepted justaswe are, wartsandall.

WE APPRECIATE
NOW

Have you everheard
the suggestion thatwe
should basically live in
bikinis because we will
never be as young orin such good shape
aswe are RIGHT NOW? Well, I'm not
sure aboutthat, butif you haven’tlooked
through some family photo albums
recently, doitsoon, because there’s
no better reminderthatyour children
will neverbe asyoungagain as they are
RIGHT NOW. We toil so hard to work,
clean, improve ourhomesand prepare
for the future - thatmagical time when
everythingwill finally be aswe've been
planning foritto be. We'll have the free
time to see people, do things, and have all
that elusive fun we've been preparing for.

Ifwe don'tfully appreciate thatwe are
actually IN whatare potentially the best
moments of our lives, right now, then we
will always be one step behind the full
happiness that family life has to offer.
Some people callitliving in the moment.
Idon'trecommend doing it constantly
oryou'd wander from room to room
experiencing everything so intensely that
you'd never get out of your pyjamas. But
do make sure that every day you stop at
least once and abandon yourselfto the
enjoymentofdancing, playinga game,
even having simple conversations with
your children and with your partner.
Because of course these are the moments
that create your family’s happiness, but if
we don't notice them happening, thenwe
missit.

Maybe one or more of these steps has
reminded you of something you'd like to
work on. hope so, because going over
them has made me wantto work harder at
all seven! Dorememberwe're real people,
though. No family (whom I've met anyway)
ishappy all of the time, and they shouldn’t
worry if theyre not. We do the best we
can. Andthat's often good enough fora
happy family.

Formoreinformation and resources
visit www.theparentingplace.com

PaARENTING
PLAC€.com

ToyotaNew Zealand are longterm
partnerswith The Parenting Place.
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I-ROAD

Introducing the all new, all-electric Toyota i-Road.
The i-Road personal mobility vehicle (PMV) is a new
form of transportation offering greater flexibility in
an urban environment.

i

Toyota Motor Corporation has Tenvehicles will be trialled by around 20 test participants from
announced the start of consumer the general publicand industry experts. Throughout the trials
trials of the i-Road PMV in the Greater feedback will be collected relating to driving feel, user satisfaction,
Tokyo Area. The limited trials aim to ease of use inurban areas, and impacts on destination choices.
gauge the effectiveness of the electric In addition to the trialsin Tokyo, the i-Road has been trialled
vehicle in everyday situationsin urban on publicroadsin Toyota City since early March, exploring a
areas during March through to June. low-carbon society in which mobility is enhanced by technology.
Thei-Road combines the Toyota will continue to conductresearch into ultra-compact electric
convenience of amotorcycle with the vehicles for optimal short-distance travel within urban areas. '

comfortand stability of a carin anovel

riding experience. Thei-Road used

in the (EAIMEKYo is based on the TOYOTA i-ROAD MAIN SPECIFICATIONS
USEDINTOYOTACITY & TOKYO VERIFICATION TESTING

model shown asa conceptatthe 43rd

Tokyo Motor Show 2013, available in Length 2345mm f"‘j‘ i
five colours and featuring improved Width 870mm "
visibility, ease of use and manoeuvrability. Height 1455mm % '

Wheel Base 1695mm
The i-Road Active Lean System Curb Weight 300kg"

Front 80/90R16

Tyre Size

o Rear | 120/90R10 o
|..45--Lean ACtuator
2 Voke Occupancy 1 @

Minimum Turning Radius | 3.0m 2

Electric
Motors

Powertrain

Maximum Speed 60km/h
When Turning When Driving on

Right Uneven Road Surface CruisingRangeona 50km’2
Single Charge

Battery Type Lithium-ion

*1 Vehicle weightwithout occupants
orcargo

*2 Targetdistance whentravellingata
fixed speed of 30km/h
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4" ", Theperfect mid-size SUV
S forthe Kiwilifestylejust
‘ u got even better, witha bold
| newexteriorlook, luxurious
new interior features and
| . | | morecargoand passenger

S0 spacethaneverbefore.




itting longer, lower and wider
thanits predecessors, the 2014
Toyota Highlanderrange debuts a
number of significant new features,
including an upgraded interior
packed with technology and family
friendly storage solutions that will appeal
to business and recreational drivers alike.
Recognising the changing
requirements of many New Zealand
SUV drivers, the addition of a new
entry level 2WD GXL means higher
specifications for buyers wanting a little
more luxury, butwithout the need for
afull AllWheel Drive (AWD) model.
Meanwhile, the AWD range has been
expanded from two to four grades,
each boasting animpressive array of
standard specifications. The AWD GX
arrives with 18" alloys, rear parking

sensors, engine immobiliser and alarm
system and more, while the AWD GXL
adds leather trim among otherkey
features. The AWD Limited and Limited

Toyota New Zealand General Manager of Product Planning Neeraj Lala
says Kiwis will be impressed with the level of specification and design

detail the new Highlander offers.

ZR grades are differentiated by their
unique alloys, and they also receive
apower back doorwith an opening
glass hatch for extra convenience.
Building on an already well specified
Limited model, the new Limited ZR
adds features like Toyota's Active
Cruise Control technology
which keeps the driverata
safe distance from vehicles
infront, aswell as Lane
Departure Alertand
pre-crash safety systems
including Pre-Crash Brake
Assist. Toyota New Zealand
General Manager of Product
Planning Neeraj Lala says
Kiwis will be impressed with
the level of specification and
design detail the new Highlander offers.
“The next generation Highlander
offersup an entirely refreshed sense
of style outside, with more luxury and
space inside. Add the practicality of
a powerful and efficient V6 engine
and that’s the balance that suits
the Kiwi lifestyle perfectly.
"New Zealanders love mid-size
SUVs. They are an incredibly successful
part of the car market here and the
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new Highlanderrange improves even
more on what has traditionally been
an exceptionally popular SUV.”

The new Highlander heralds a total
re-evaluation of the SUV's exterior design;
new bumper, grille and LED headlights
on Limited and Limited ZR models are
framed by a unique chrome plated bar that
runs the entire width of the SUV’s nose.

Inside, the centre console has been
given a streamlined make overand
isorganised around a central display
screen for the six-speaker audio
system, which also features a standard
auxiliary USB portandis linked to the
Bluetooth system for hands-free calling
(also accessible from the redesigned
multi-function steering wheel).

Moving back through the cabin, a
large central storage box separates the
driverand passengerseats, acting not
only asa comfortable arm restregardless
of whetherthe dampenedsliding
Tambourdooris open orclosed, but
alsoasa convenientspot to keep mobile
phones and other personal items.

Underlining the family friendly
practicality of the seven seater SUV
layout, the new Highlander boasts revised
walk-in accessibility to the third-row



seating. Increased foot space inside

the reardoors (70mm more than in the
previous generation Highlander) makes
gettingin and out of the rear much easier,
asdo entry and exit handles, which

have also been incorporated in the rear
quarter panels for ultimate comfort.

Those seated in the second and
third rows of the Highlander Limited
and Highlander ZR models will benefit
from anew rear entertainment system.
Perfectfor entertaining younger
members of the family on longer trips,
aceiling-mounted 9" high resolution
LCD display plays both DVD and Blu-ray
formatdiscs, as well as boasting an
SD card slotand remote control.

Expanding the practical cargo space
of the Highlander was a key goal in this
third-generation model’s development.

The new vehicle's extra length
combined with arevised rear suspension
design hasresultedin a huge increase in
available space behind the third row of
seats; aremarkable 155mm increase in
length, 85mm in heightand 20mm in width
means stowing bulky children’s strollers,
golfbagsandotherlarge itemsis a breeze.

With a full complement of seven
passengers, further storage space is
available in additional, secure storage
areas.

Up front, the 3.5-litre petrol V6 fitted
across the range offers up 201kW of peak
power and 337Nm of torque; capable
power coupled with a spacious interior,
making the Highlandera perfectload

carrier for both the city run and the open
road. Also standard acrosstherangeisa
new six-speed automatic gearbox featuring
Artificial Intelligence SHIFT Control, which
intuitively alters gear ratio shift patterns
inresponse to road conditions and driver
intentions. The driver can also select gear
ratios manually through the gearbox'’s
Sequential Smode.

This system optimally controls the
distribution of torque to the frontand rear

wheelsin response to driving conditions,
helping to ensure predictable handling
and stability for all roads and situations.
Furthermore, all 2014 Highlanders
feature a comprehensive suite of
active and passive safety technology
asstandard, including ABS (Anti-Lock
Braking System), EBD (Electronic
Brakeforce Distribution) and BA (Brake
Assist), aswell as TRC (Traction Control),
which aids in maintaining traction when
moving off on metalled orslippery
surfaces, Hill-Start Assist and Downbhill
Assist Control, which helps when
negotiating steep descents where
engine braking alone is not sufficient.
The comprehensively redesigned
Highlanderrangeis available
at Toyota dealers nationwide
now, with recommended selling
prices starting at $61,990.




Omarama might be world famous
for its gliding, but if you want to
truly appreciate the sheer scale of
the peaks that frame this incredible
part of Otago, take one high country
sheep station, add one Land Cruiser

e S R S B be B 70 Series and head for the hills.

It's strange how a landscape can differ so dramatically
depending on where you place yourself within it. Standing in the
sun-drenched Waitaki Valley on a spring morning, looking up at
the surrounding grey-blue hills, the string of peaks that effectively
separates Canterbury from Otago looks peaceful and benign.

Halfan hourlater, in the company of Ben Omar Station owner
Ginger Anderson as we make our way at a fair old pace up gravel
tracksin his Land Cruiser 70, the landscape takes on a different
demeanour; tougher, rockier, certainly much more vertical...

Thing isthough, the guy behind the wheel knows every square
inch of this place like the back of his proverbial. His family has been
farming these peaks since the 1920s when his grandfathertook up
the block of which we're traversing a small part, afteritwas carved
out of the bigger Benmore Station during World War .

“The family ties go back further than that though,” Gingertells
me. “My grandfatherwas head shepherd here going back to the
mid-1890s. Obviously the horse was king back then and even in
more recent times we'd still rely on horse and foot in equal measure.

BY CAMERON OFFICER




“My fatherwas of a generation
where you'd only ever take a vehicle
overflat ground—not up into the hills.
As aresult, when itcame time for me to
take overthe property, there weren't
any four-wheel-drive tracks at all. We'll
still walk some sections even today
because they're so steep, butthe
vehicles will getusinto most places.”
The vehicles Ginger's referring to
are a couple of Land Cruiser 70 Series
single cabs he and son John Anderson
use day to day. When Ginger took over
running the 21,000-acre (8700-hectare)
Ben Omar Station, he bought his first
Land Cruiser-athree-speed FJ40. And
| discoverhe’s neverlooked back since.
“We've had Land Cruisers ever
since 1970. There really isn't anything
elseinits classwhenitcomesto
working this sort of environment.
“Ifyou're putting men and dogs into
them and headinginto the hills, they're
peerless. They have a heap of powerand
good ground clearance too; there’sno
flash stuff hanging off them that'’s likely
to getknocked off. Because, believe me,
this terrain doesn’t muck around with
regard to that. Five minutesin, you'll
find out whetheryourtruck’s designed
to take the knocks ornot,” he smiles.
With a mob of sheep numbering
between 11,000 and 12,000, along
with 400 beef cattle, the Andersons
rely on machines that will getthem
asfaras possible into the backblocks
of the station, especially during
the muster when the team of three
becomes ateam of seven oreight.
Asahelpfulillustration, I'm treated
to an awe-inspiring view as we make our
way to the top of a craggy outlook —one
thataffords a panorama of the entire
Waitaki Valley floor. Perhaps even more
incredible and somewhat humbling an
experience, though, is to look up and
see peaks within the boundaries of Ben
Omar Station reaching higherstill.
Gingerreckons thatwith the new
4.5-litre, V8 turbo diesel on board, he
very seldom hasto gointo low range,
even when the going gets tough.

“Because there'salotmore power It'sbeenaprivilege to getup

ontap, we use High Low most of the hereinto the hillsand to spend a
time; there’'saheap of gruntthere.” shortamount of time with this hardy
Asifto prove it, we lunge up the track station owner. Softly spoken and
to the promontory ata good speed, self-deprecating, Ginger comes
Ginger deftly controlling the 70 Series across asagentle sort. Butlrealise
through unseen divots and gnarled within a short space of time that, in
foldsinthe landscape he’s no doubt this terrain, with its sheer topography
passed over countless times before. andfickle weather, backing yourself
Intuitively he knows when to step on
it—making full use of the V8's 151kW

spread of power—and when to ease

andyourdecisionsiis key to success
andsurvival. There's no time for
second guesses, ormen and
offand letthe Land Cruiser'shuge machinesthatcan'tgo the distance.
reserves of low-range torque (430Nm at | can’t think of a more worthy
1200rpm) see us through rutted breaks. proving ground for Toyota’s mighty
Atthe top, he lets three working dogs
outoftheirdogboxon the back of the

Land Cruiserforabitofarun. Having

Land Cruiserthan right here.

22N\

trialled dogs since he left school, Ginger's
achampion dog trialler with many

wins —even taking out the first series of
that old Kiwi television favourite, A Dog’s
Show, backin 1977. Today, with son John,
he runs around 25 working dogs
onthe station; aboutaverage g
fora property of Ben Omar’s /
size, Ginger reckons.

“It's notthe quantity
though; it's the
quality,” he adds.

You get the feeling
thatadage applies
justassuccinctly to
Ben Omar Station’s
farm vehicles too.



By Cameron Officer
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Tenyears onfrominception, the Toyota Racing
Series remains unique as the only Toyota
single-seater championship in the world. While
ithasremained a consistent highlight of New
Zealand’s summer motorsport calendar, one
thing that has changed over time is its growing

reputation at an internationallevel.

Afull grid; stands packed with fans; hospitality tents bustling with as much
activity as the nearby mobile workshops; attending any Toyota Racing Series (TRS)
round in summer reminds you whata big event this has become.

It's easy to forget that Toyota Racing New Zealand turned around what would
become the TRS championship in anincredibly short space of time, shedding the
touring car programme of old and adopting single-seaters within just six months.

Be/iev-



As Series Director Barrie Thomlinson
tells me, the pressure was definitely on.

“Itwas certainly a big ask but
we gotthere inrecordtime. After
Motorsport New Zealand decided to
discontinue the touring carseriesin
2002, Toyota New Zealand decided
that we still wanted to go racing.

“Tenyearsago there was a big
gapin premiersingle-seaters, so

that's the format we adopted. We

formed an alliance with Italian race car
manufacturer Tatuus—which still exists
today—anddevelopedthe engine
locally with motorsport engine builder
Lynn Rogers. Considering the ambition,
itall came together pretty smoothly.”

Theinaugural season saw a healthy
grid thatvaried between 15 and 20
cars; numbers thathave remained
reasonably consistent through
the years. Remarkably, the other
numberthathasbarely fluctuated
is Toyota Racing's head count.

"\We have seven staffin total,
which isnt much differentfrom how
many we had 10 years ago,” Barrie
tellsme. “It's still a lean but effective
operation; everyone here works with
the passion this sportrequires. We have
some big days, especially mid-year
between seasons when development
work on key aspects of the carand
the series programme take place.”

With a brand new car debuting this
yearin the form of the FT-50, the crew
will be busier than ever through 2014's
winter, when TRS team technicians will
spendthe months leading up toiits
debutbeddingin the newtechnology.

Sowhat’s changing? It'sa completely
new carso, in anutshell, everything.

The FT-50 will feature a paddle shift
gearbox, which is now standard equipment
in most other formulas, along with
improved safety technology, such asan
FIA Formula 3-compliant cockpit, side
helmet protection, aremovable safety seat
and additional strengthening in the main
chassisand frontandrearcrash structures.

Barrie tellsme the engine architecture
will remain as before, having proven
reliable in recent seasons. The testing of
the FT-50is expected to take place near
Tatuus’ Italian base during the Kiwi winter.

“The new caris 10 years of technology
advanced, and the changesyou'll see
inthe FT-50 bring TRS up to the minute
and relevantto standard layoutsin other
formulas. That's animportantfactorin
ensuring we getan exciting field of drivers
on the grid come next summer, from both
New Zealand and overseas; in effect it gives
usabiggertalentpoolto draw from.”

Thatidea ofrelevancyisanimportant
one when you consider where many
TRS alumniare now competing.
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“Then asnow, the TRS has been a great
proving ground for local talent. Young
Kiwi TRS graduates are competing around
the world. Brendon Hartley in Le Mans
prototypes, Mitch Evansin GP2, Richie
Stanaway in GP3, Earl Bamberin Porsche
Supercup, aswell as Nick Cassidy. Factor
inthe likes of Daniel Gauntand Shane

van Gisbergen in V8s and you have six The Italian-built engines will remain for

orseven guys all doing fantastically well the new FT-50 generation cars
overseas, and all of whom developed
theirearly craftin TRS. I think that's
remarkable fora country the size of ours.”
Of course, international drivers
have also always beenanimportant
component of the TRS field, with recent
changes giving the local championship
much more viability for Northern
Hemisphere-based drivers.
“Inthe early days the calendar

Toyota Racing has afull-time carbon
fibre technician onhand

was spread over five or sixmonths.
We've had international drivers
competing from the very start, but
through the early 2000s it was always
intwos and threes,” says Barrie.
“Now that we've contracted the
schedule down to a tight seven-week
calendar, the TRS championship fits
nicely into awindow forinternational
drivers during their winter off-season.
Asaresultthe demand from offshore

New steering wheels willincorporate
paddle shiftersforthefirsttimein TRS cars

drivershasincreased hugely.”
Daniil Kvyat, now racing in F1 with
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Torro Rosso, and Red Bull Junior
Alex Lynn are two examples of
the many international drivers
who have competedin the
TRS championship, providing
exciting racing on New Zealand
circuits during recent seasons.
While Barrie saysit's the nature
of motorracing thathe and his
team never know until the 11th
hour quite what sort of field will line
up forany one season’sinaugural
race, watching drivers develop
notonly through asingle season
butastheircareers progressis
always an exciting prospect.
“Motorsport certainly has its
upsanddowns;it'sinfluenced
by external factors much more
thanyou’dimagine,” concludes
Barrie. “But overall we've enjoyed
remarkable consistency through
theyears. The series’ reputation
continuesto grow internationally and
remain relevantto what's going on
in the wider world of motorsport.
"And atthe end of the day
we're still fulfilling the ideals that
Toyota New Zealand putin place
whenthe TRS was first developed
—fostering young Kiwi talentin
aformatthatleadsto enormous
opportunities on the world stage.”

Believe
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THE SIR PETER BLAKE TRUST

* Leadership in Action

The 12 were selected to participate
in atwo-week voyage playing a key
role in undertaking the vital surveying
and planning work for Blake Station; a
sub Antarctic climate research base.

This new research station will allow
New Zealand scientists and worldwide
agenciesto work togethertowards
understanding the effects of ocean and
climate change, as the world warms, and
whatthe impacts will be on New Zealand's
environment, biodiversity and economy.

These young leaders were joined
by a crew of scientists, business and
community leaders, communicators
and adventurers from government
agencies and organisations across New
Zealand. The sub-Antarctic mission, was
the second ofits kind since The Sir Peter
Blake Trustwas formedandachance
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to follow Sir Peter Blake's footstepsin a
onceinalifetime adventure to one of the

planet’s unique and mostspecial places.

[tsaim was to inspire New Zealanders
to understand the global significance
ofthe Southern Ocean and sub-
Antarcticislands andtherole they play
inunderstanding and monitoring the
effects of climate change. The Sir Peter
Blake Trust backed the expedition,
togetherwith the Royal New Zealand
Navy, the Department of Conservation,
the New Zealand Antarctic Research
Institute, NIWA, the Ministry of
Education, the Ministry of Youth
Developmentand the Lion Foundation.

The expedition was part of the
greater Young Blake Expeditions

programme, which aims to follow

inthe footsteps of Sir Peter Blake,

and mobilise and inspire the next
generation of Kiwi leaders, adventurers
and marine environmentalists.

This expedition visited the Auckland
Islands during summer, amidstwet,
cold, windy and cloudy conditions
where the mean temperature is
between 7 and 11 degrees Celsius. The
extreme and unpredictable weather
inthe area contributes to the islands’
rich history -including attempts at
settlement, dozens of shipwrecks
andincredible stories of survival.

New Zealand's sub-Antarcticislands
consist of five isolated island groups - the
SnaresIslands, the Auckland Islands,
Campbelllsland, the Antipodes
Islands and the Bounty Islands.

The Auckland Islands lie about
465 kilometres south-south-east of
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New Zealand'’s South Island port of
Bluffand are the largestin the group

with a combined area of 625 square
kilometres. These uninhabitedislands are
a protected nature reserve, administered
by the Department of Conservation.

The islands have a wide variety of
unique plantand animal life, including
seabirds, land birds, invertebrates and
sealions coveringan area

adventurer, leader and guardian of the
environmentwas tragically cutshorton
5December2001. Those who knew him
vowed his work would live on, and out of
this emerged a determination to forge
aliving legacy that stayed true to Sir
Peter’s philosophy of ‘deeds, notwords".
The trustwas launched on 25
June 2004 and identifies and

the viaduct Harbour, and utilised by the
trust foranumber of different purposes,
allowing trust members to getoutand
aboutaround New Zealand, engaging
with schools and communities on
leadership and environmental activities.
Forexample, in April ateam drove the red
sock Corollato Wellington, where they
hosted the national Sir Peter Blake Youth
EnviroLeaders Forum, with 50

The expedition was part of the greater

Young Blake Expeditions programme,

which aims to follow inthe footsteps of
Sir Peter Blake, and mobilise and inspire the

of our country’s most promising
young leadersfocused on
understanding ocean health
and climate change.

ofabout484,000 hectares

inthe Southern Ocean.
The young ambassadors

have now returned home,

ready to inspire other
Kiwis to care forand acton
environmental issues, so that
future generations of Kiwis can swim at
clean beaches and enjoy seeing beautiful
seabirds and marine life in our harbours.
Sir Peter Blake's legacy lives on through
The Sir Peter Blake Trust, which isinspiring
youth with his vision to be guardians of the
environmentthrough the adventures and
opportunities presented by the trust.
Sir Peter Blake's life as a yachtsman,

next generation of Kiwi leaders, adventurers

and marine environmentalists.

celebrates the next generation of
New Zealand leaders, adventurers
and environmental stewards.

Almost ayearago The Sir Peter Blake
Trustreceived a Toyota Corolla as part of
the 25 year charity give a way promotion
initiated by Toyota New Zealand. The
Corollais regularly parked in strategic
parking spacesin central Aucklandin

In June as part of the Sir
Peter Blake Leadership week
the trust will be mobilising
a Dream Team using inspirational
kiwileaders schoolsinspiring your
New Zealanders to dare to dream and
then acton theirdreams and make
them happen. Led by the Governor-
General, the trustaims to getto
over 16,000 Kiwi kids in an hour with
around 300 inspirational Kiwi leaders.

A better tomorrow starts today...
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In today’s evolving digital world the web is one of the best places
to showcase the Toyota brand and its franchise products.

40 %

of Kiwihouseholds
have morethanone
device connected
totheinternet

Now Toyota website visitors can
enjoy some new functionality with an
exciting, fresh design and a clean look
and feel. The site is now optimised
forboth tabletand mobile devices.

The objective of the redesigned
site is to create a more user-focused
experience and to simplify yet
enhance the information that
searchers are looking for.

The imagery is larger, cleanerand not
justabout the vehicles themselves but
it'smore about vehicles in situ, backed
up with customer endorsements and
media rich YouTube clips and videos.

Models are grouped as families rather
thaninisolation, giving customers a
more holistic view of the model and
range options available. Features have
the benefits and advantages clearly
outlined so no technical jargon is left
unexplained. Vehicle specifications
are written more clearly in an easier way
tounderstand, broken into areas like
transmission, mechanical specifications
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homesare
connectedto
theinternet

and brakes and suspension.

The exciting new functionality
includes a new vehicle explorer which
gives customers the ability to search
forvehicles across the range that meet
theirrequirements. Italso provides
them with the ability to compare
different vehicles at the same time,
based on characteristics such as price,
fuel economy and towing capacity.

This allows flexibility while searching.
Customers can see full 360 degree views
of theirchosen modelsin each of the
available colours to get quality views
ofthe vehicles. The ability to select
variants, options and accessories and
receive confirmed prices gives visitors
confidence to share the vehicles with
co-decision makers orbook testdrives.

Anothernew feature is the model
configurator—allowing additional
customisation with vehicle accessory
options. Accessory prices are then
calculated to be included with the
recommended retail price.

60"

have purchased
onlineinthe past
12months

ofthe population
areonline

Finding your dealerhas become a
whole lot easier —with three options
to find your nearest Toyota Dealer
-"Your Dealer” in the footer, the
dealerlocator promotional tile, and
smartsearch. This allows quick access
directly to individual dealerships
and new vehicle model pages.

New Zealanders online behaviour has
changed radically in the past few years
with the advent of tablet and smartphone
technology. The new Toyota website
sees major spikes in trafficin the evenings
fromiPad users—suggesting the we
preferlooking foranew carfrom the
comfort of our sofa oreven our beds!

There’s now quick access to preferred
dealer’s contactdetails. These are
remembered by the browser every
time a customer returns to the site.

The vision for the website redesign
creates a digital environment that
delivers personalised contentand
experiences, making owning a Toyota
an even more valuable experience.



Shiftinggears

Recently the Toyota franchise saw three of its long
established dealerships change hands -in Auckland,
Wellington and Balclutha. Inthe north, Giltrap Group
sold its Auckland dealership to Rick Armstrong and it
isnow operating as Auckland City Toyota.

Do bbb bbbt

Rick Armstrong foundedthe unique culture and the tradition of
Armstrong Motor Group in Christchurch greatservice will be builtupon.
inthe early 1990s. Today the company “The motorindustry is one that we
has 11 dealerships in eightlocations know, ourrelationship with Toyota New
nationwide, employs more than 350 Zealand is greatand we have a long
people and represents 20 authorised association with the Toyota brand.
franchise brands from prestige tovolume.  That, along with the opportunity to
Rick says the opportunity to further develop King Toyota in the
obtain such a high-profile business Hutt Valley —an area that we believe
in the centre of Auckland, retailing has more potential to grow —makes
New Zealand's numberone selling this a very exciting time for us.”
carbrand, wasa “no brainer”. Inthe south, Campbells Toyota has
Inthe capital, experienced hand Tim now changed hands and operates as
Prescottis now atthe helm of the Hutt Cooke Howlison Toyota's Balclutha
Valley's two King Toyota dealerships. branch. Both have been strong
King Toyota’s operation will continue contributors to the Toyota business easy because the two companies
on the existing sites, with both having fordecades (Campbells since 1976 hadalotin common: both hadlong
recently received major premises and Cooke Howlison since 1989), and histories spanning multiple generations,
improvements and having excellent both have won Toyota’s dealer of the proud reputations within their local
facilities for staffand customers. Thereare  yearaward, Campbells Toyota winning communities, highly motivated, loyal
also plansin place to reimage the Lower the inaugural competitionin 1985. staffand strong financial performance.”
Hutt used vehicle showroom facilities. Cooke Howlison owner John Marsh The other factors were the close
Tim says King Toyota has been part says discussions started late lastyear proximity of Campbells Toyota, being
of the Hutt community for many years with former owners Ross and Trish only one hour's drive from Dunedin
and he intends to retain that identity. Campbell about the possibility of to Balclutha, and former owners Ross
“The close connection to the purchasing Campbells Toyota. and Trish being keen to stay on to
community, the great staff, the “Ultimately the decision was relatively continue working in the business.

The Giltrap team have made a massive contribution to the Toyota franchise in the past 25 years - retailing
29,000 vehicles, being the number one selling dealer almost every year and receiving various dealer of the

year trophies for three successive years. They also won Toyota's prestigious President’s Trophy for best in
Customer Service in 2011. The Giltrap Group will, however, continue to operate Lexus of Auckland.
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TREES PLEASE! CAMELLIA TREE GIFT BOX
Unique Online GiftIdeas - Eco PRICE: $62.50 Nz + $13 Nzdelivery

Friendly Tree Gifts. Stuck for
giftideas? Well done -you've
found Trees Please!

TreesPlease! tree giftsare
beautifully packaged, eco-friendly
giftsthatare easily ordered online
anddelivered anywhere in New
Zealandintime forany occasion
such asbirthdays, baby’s arrival,
asan alternative for flowers for
bereavements orasathank you.
Giving should be this easy, with these
allnatural giftboxes. And being a
living gift, it'sa memorable giftas
itkeeps on giving year after year!

Trees Please! baby trees and plants
are beautifully boxed and presented,
with personalised card and care
instructions. Asthey are pre-potted
thereisnoimmediate rush torepot
orplant. When ready they can
be potted orplanted outand will
become alongterm living reminder
of you orof aloved one. Giftsrange
from $46.00nz + $13 Nz delivery

AVAILABLE FROM:
www.nztreesplease.co.nz

SMALL GIFT BOX - NATIVE TREE
PRICE: $46.00 Nz + $13 nzdelivery
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MURSE IPAD MINISLEEVE -BRANDO
The modern man s highly mobile and having quick access to those important

emails, files and apps is becoming more essential. Whetheritbe the dashing
between lectures at University or closing those business meetings across town, the
Murse iPad sleeve will provide the perfect carry case for youriPad mini. The Murse
iPad minisleeve is all about functionality and style.

QUALITY ASSURED
Inspired by tradition, our Murse products are an expression of our appreciation
forthe finerthingsin life, and the Murse iPad miniis no exception. Each iPad mini

sleeve features genuine leather outer and suede lining to ensure youriPad fits

FEATURES snugandiswell protected. Eachishandmade in New Zealand by a master leather
Genuine Leather Exterior craftsman using traditional techniques. We pay close attention to detail whereby
Genuine Suede Interior lining notwo sleeves are the same. Sourcing the highest quality leather will mean that
Completely Hand Made with time your Murse product willbe wornin not worn out.

Made in New Zealand PRICE: $129.00
VISIT: www.murse.co.nz

DIMENSIONS

Width: 154mm

Height: 219mm
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MURSE SMARTPHONE WALLET

Createdto simplify your life, the Murse Wallet combines
timeless fashion with modern functionality. The innovative, slim
design features two pockets, which can be used foryour cards,
cash and smartphone device, keeping the latter well protected.
PRICE $89.00
VISIT: www.murse.co.nz

TRECYCLED PAPER PENS -
FOREST MIX
Jonesy paper pens are made from

recycled kraft paperand printed with

WIRE BOWL environmentally friendly inks. Set of
by Madam Stoltz from Denmark. Wire bowl, white, 24 x 12 cm. fourin eco-friendly packaging.
PRICE: $34.00 PRICE: $16.00

AVAILABLE FROM: AVAILABLE FROM:

www.qwerkyhome.co.nz www.qwerkyhome.co.nz
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TROPHY DEER-FRAMBOISE
New to the MIHO Unexpected Things range from Italy
—trophy deerin lush colours. Buy more than one and you

canmixthe pieces up to create your own colour combo.
Trophy deer come flat packed requiring minimal effort
to assemble and mounton yourwall.
Dimensions: 39.4x29.8x37.2cm
PRICE: $99.00
AVAILABLE FROM: www.qwerkyhome.co.nz

KAREN WALKER VISIBLE

This season Karen Walker is working with
the United Nations' ITC Ethical Fashion
Initiative to create work in community ”

groups of micro-artisans 7
7

locatedin urban slumsand
disadvantagedrural areas of
Kenya. The Ethical Fashion
Initiative’s mottois Not

Charity, Just Work and its i F .
taskis to promote sustainable i \é g
business overaid dependency. 7
Artisans of the Ethical Fashion

Initiative are producing pouches forthe
latest Karen Walker Eyewear collection.
Ascreen-printed pouch comes with every

pair of Karen Walker Eyewear from the 2014
collection.

To give a glimpse into the world the work is coming from,
itisthe artisans themselves who are the stars of the eyewear
campaign.

VISIT: www.karenwalkereyewear.com



COROLLA SEDAN

Toyota Genuine and T Custom
accessories help maximise the
ownership experience of the stylish
new Corolla Sedan. Whetheritis to
protectyourinvestmentorimprove
the functionality of your Corolla
Sedan yourlocal Toyota dealer has
arange of accessories to suit.

EXTERIOR PROTECTION

1.Bonnet Protector

Protectthe front of yourbonnet
from road debris with these custom
fiteasy to clean acrylic Bonnet
Protectors. Includes stainless steel
retaining clips and hardware to
ensure they stay securely attached.

2.Weathershields

Allow fresh ventilation into the
cabin while keeping the elements
out. Constructed from a lightly
tinted acrylicto reduce glare

and are resistant to cracking

and UV decolouration.

3. Headlight Protectors
Preventdamage to your
headlights from road debris
with these acrylic Headlight
Protectors. They are resistantto
crackingand UV decolouration
and are easy to keep clean.

4. Mudguard Set- Black
Reduce splash and road grime with

this set of frontand rear Mudguards.

Suppliedin unpainted black ABS
plastic for durability and can be
painted to match vehicle colour.

INTERIOR PROTECTION

5. Carpet Floor Mats

Custom tailored for a superb fit,
these high quality carpet mats will
protectthe floor of your Corolla
Sedan from wear and tear.

6. AllWeather Cargo Liner
Protectthe bootfloor of your Corolla
Sedan with this all-weather cargo
liner. Custom mouldedto ensure a
secure fitand made from a highly
durable and flexible material.

EXTERIOR ENHANCEMENTS

7. Rear Boot Spoiler

This rearbootmounted spoiler
is constructed from high quality
lightweightimpactresistant
plasticandis contoured to
follow the vehicle lines.

ROOF RACKS

8.Roof Racks

Carry excessluggage and equipment
ontheroofsuch as cargo boxes,
bicycles, skis and kayaks using

these Toyota Genuine Roof Racks.

TOWBAR & ACCESSORIES

9. Towbar & Accessories

Tow with confidence with this
fixed tongue towbarthathasbeen
thoroughly tested to Toyota’s
stringent standards, exceeding
allNew Zealand standards and
specifications. Rated to 1300kg
braked and 450kg un-braked
maximum towing mass. Also
available are a Trailer Wiring Harness,
towballs and towball covers.

TR S
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Bonnet Protector

Carpet Floor Mats

Roof Racks

Towbar & Accessories
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Toyota Ambassador Cam Calkoen
speaks to crowds of people
nationwide through sharing his
dreamsandinspiring others.

“I believe in a world where everyone
is presented with opportunity and
our physical being is no barrier to
succeeding with our dreams and
aspirations. Dreams have taken the
world to what we see today and it is
aspiration that will take it into the future.

Being born with cerebral palsy, |
guess you could imagine that life didn't
start off so awesomely! Awesomely
my parents decided to view thisasa
shorttermissue that could be resolved
through along term vision. The vision - to
leave no stone unturned, ensuring that
the way | walked and talked did not
disable my quality of life, but rather be
my passportto travelling the world.

To arrive at this realisation we all had
tobelieve in the pursuit of awesomeness.
Infactthisis notjustforthose who face
adversity; we all do, we need to step
outside our comfortzones, ignore the little
voicesthatsay 'l can't’ andignite the ones
thatsay 'l can’ through striving toward
apersonal besteach and every day.

Through the pursuit of a personal
bestwe are able to achieve more
than we everthoughtpossible.

| was someone who was told that one of

my biggestbarrierswould be the way | talk,
therefore my personal bestwould come
through studying and echoing the voices
of the greatest speakers to ensure that the
way | speakis my passportto travelling
thisworld. I'm grateful every time I step
up to a platform, and equally when I getto
marvel atthe wisdom of other speakers.

I've recently been fortunate to be in the
audiences of two very distinguished New
Zealanderswho have been inspiring figures
in my life. Each of them said words that
echowhere | currently amin my journey.

“If you're not challenging yourself,
you're not progressing forward”, and

For the past 10 years
I'd been working
for an incredibly

effective charity that
showcases many

individual triumphs.
These triumphs
came through desire,
passion, commitment,
focus and action.

“wheredoyouwanttobein1...2...3..4..5

years?" It's easy to get comfortable with
whatwe did yesterday butifthat process
continues there may come a pointwhere
tomorrow isnot
thatexciting.
To know
whatwe cando
we've gotto
acknowledge
wherewe
have beenand
appreciate our
reality. Forthe past 10
years |'ve been working foran incredibly
effective charity that showcases many
individual triumphs. These triumphs come
through desire, passion, commitment,
focusandaction. In packaging these
into simple, lasting human truths |
wish to inspire more people to pursue
awesomeness and appreciate theirreality.
Alltoo often, if you ask someone what
they have done during the course of a day,
they will reply with something like, “Oh,
justthe usual”. Buton closerinspection
thisis seldom anaccurate truth. The very
actof ‘'makingitthrough the day’ means
leaving your stamp on the individuals
youinteracted with... lencourage

people to do a personal stock-take and
recognise the ‘awesomeness generator”:
looking back atyourselvesin the mirror.
lencourage you to startlooking for
awesome inthe ‘usual’. ’Awesome’ mightbe
the parents who have got the children off to
schoolinthe morning, orthe postman who
delivers the mail every day —rain or shine.
It could be the barista who not only makes
the perfect cup of coffee, butdeliversitwith
asmile and adds a special little measure of
awesomeness to their customer’s morning.
I believe that'awesome’ doesn’t have to
mean a person has conquered Evereston
theirmorningjog, orreached the highest
rung on the ladder of success before lunch.

I gave my firstinspirational speechin
frontof the North Harbour Club, back
in 2001. Afterwards, Ross Finlayson
encouraged and thanked me. His words
gave me the confidence to become a
professional speaker and remain with
me to this day. He said, “Well spoken
Cam... verywell spoken.” It's the small
things we do thatare awesome.

In packaging the small things that have
had bigimpactsin my life I'm pursuing 50
corporate and 20 school talks before the
end of 2014. With this taking me throughout
New Zealand and into Australia, the United
States and parts of Asia | can’t think of a
better country to callhome in orderto fuel
the performance this schedule requires.

People ask what | do torelax. Nothing
beats jumpinginmy GT 86 and cruising
down the East Coast of New Zealand. These
two beauties positively absorb the adrenalin
that builds from each and every speech.
They give me the time I need toreflect,
relax and re-evaluate to ensure thatI'm
continually moving forward.

Ithank the wider
Toyota Family for
sharing thisjourney
andencourage
you all to believe!”
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From a commercial standpoint,
Rotorua-based forestry roading
contractor Guy Gaddum believes very
earnestly in two chief factors forsuccess;
talented staff who are team players
andtools who are fitfor purpose. On
the former, Gaddum Construction Ltd
currently employs 25, creating roading
infrastructure for forestry projectsin
some seriously challenging terrain
across the Bay of Plenty, south Waikato
and up into the Coromandel district.

The company enjoys a solid reputation

thanks to a top-down emphasis on
safety and best practice, and, quite
simply, some quality road building.

On the second factor for success,

Guy firmly believes ininvesting in the
righttools forthe job; tothatend he'sa
Toyota man through and through. You
only have to look around his yard on
the outskirts of Rotorua to see that.

"We've been purchasing Toyota
Hiluxs and Land Cruisers since 2009 and
|wouldn’tlook back,” he tells me as we
head towards Te Aroha (in his 2013 Hilux
SR5 double cab, naturally) to have a look
atone of hismany ongoing operations.

Guy currently runs more than 10
Toyotas and even his wife Kylie drives
aPrado. Asaresulthe placesalot
offaith in the local dealership.

"Dave and his team at Rotorua
Toyota really know our business; they
know ourneeds and where we take
them day to day. They'll still sort the
small stuff underwarranty, butwe
also have a full-time mechanic on staff
keeping everything running nicely.”

Guy says that, atthe end of the
day, he has so much on his plate he
doesn’twant to have to think about
what's getting him and his team where

they needto be; just that the vehicles

of choice will do the job reliably.

The oldest truck on the fleet
isnearing the 400,000km mark,
underlining the fact that Guy and
his crews go where the work is;
spending long hours on the road
on occasion to get to the forestry
blocks where they're road-building.

“It'simportant that what our guys
aredriving every day is comfortable
and has plenty of room. I don't want
them feeling fatigued on the road; the
Hilux double cabs tick those boxes.

“We also need lots of grunt both on
and off the road; we often tow things
like trailered diesel tankers for
our earth-moving gear so
we need pulling power
ontarmac. Butwe also
need sure-footed
four-wheel-drive i
capability when
we getinto
the forestwhere
the roads are metalled
and can often be very
steep; nothing fazes
these things though.”

Despite being amanual transmission
fan through and through, Guy admits
he’s enjoying the automatic featured
in his recently updated Hilux.

“We've gotaboutfourautosin
the fleet, but| think thatnumber
will grow overtime. The automatic
transmission paired with the 3.0-litre

turbo diesel is beautiful to drive.

“I really like these machines; they
offerbulletproof reliability and very
good value formoney. We getthe best
of both worlds: great local service from
Rotorua Toyota backed up by a trusted
international brand. That works forme.”
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It's the most grassroots level of competitive yachting and the training ground for many of New
Zealand's leading yachties who have gone on to be world class sailors - like Dean Barker.

New Zealand's largest single class
regatta of the year, the 2014 Toyota
Optimist National Championships
was held at Manly’s Sailing Club on the
Whangaparaoa Peninsula over Easter,
with 275 sailors from five countries
and 47 yachtclubsracinginupto 15
races over the five racing days.

New Zealand IODA president
Angus Haslettsaid “The 2014 Toyota
National Optimist Championship final
day was areal thriller on both the open
and greenfleets. (The ‘Green Fleet’
is forthe less experienced Optimist
Class sailors, to encourage novices
toattend theirfirst Optimistregatta
and to encourage their continued
participation in Optimistracing.)

Competitors were treated to a great
breeze peaking at 18 knots, testing the
sailors strengths, particularly with the
gusts and shifts that came through.
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Inthe open fleet the top sailors mixed
itup a bit by dropping back in mostif not
all races however consistency throughout
the regatta paid off for Kohimarama
Yacht Club’s Scott McKenzie, who held
his lead to take out the Ralph Roberts
Trophy as National Champion.”

13 year old Sam Bacon from
Worser Bay Boat Club finished in
astrong 2nd place and Kerensa
Jennings (Murray’s Bay Sailing Club)
took third place and firstfemale.

Inthe Green Fleet, Kim Admore
took the opportunity to run three races
and Blake McGlashan used thatto hold
his lead to take the Sail One Easter
Trophy forfirst place. Samuel Charles
held second and Will Hadfield third.

Principle Race Officer, Harrold
Bennett, ran the regatta with John and
Linda Parrish creating 15 solid races for
open and Kim Admore nine for green

fleet, creating the maximum number
of races across a good range of sailing
conditions atthe Manly Sailing Club.

New Zealand is renowned for turning
outworld class sailors who produce great
results. Oursuccess as a sailing nation
in the future depends onastrongand
supportive environment for young sailors.

Formany years Toyota has supported
the development of talented young
sailors through our sponsorship of the
New Zealand Yachting Academy. We
have also been involvedin the highest
level of sailing through our sponsorship
of Emirates Team New Zealand.

As with previous years, our supportin
2014 has extended to this regatta because
we recognise that much of the future of
New Zealand yachtingisin the hands of
today’s young sailors who have competed
atthis year's Toyota Optimist Nationals.



Ever felt disempowered by the vehicle service process?
And feeling like you are in the hands of the service
TOYOTA advisor where what happens at the otherend is a bitofa
care lottery? Well, with Toyota Care Servicing thatis nolonger
the case. You are now in the drivers’ seat — so to speak!

When Toyota New Zealand’s new website our the Toyota Care
. . . promise service service products
wentlive in February youmay have noticedsome to you process :

changes to our service pages. There's now a e o
suite of service products to suityourneeds, from
comprehensive service throughtoan oilchange
andsafety check, and in between.

All work is undertaken by trained Toyota

technicians, using Toyota Genuine Parts, and

includes full electronic health and warranty checks. We will also adapt your service to ensure we include any additional

requirements that may be needed at certain time or kilometre milestones. Your service advisor will explain these to you

before anyworkisdone. Alsoembeddedinthe service pagesare simple service schedulesforpetroland diesel vehicles

aswell as our nationwide* service menu that provides transparent pricing for all major maintenance work.
Andthisisjustthe beginning. Soon we'll introduce an ‘easy quote’ tool that gives you even greater transparency and

the ability to pre-pay yourservice online. Watch this space.

*RRP’s apply and dealers may vary from the menu at certainlocations
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- A house renovation project meets social
~  experimentincentral Auckland transformed
T I a cold and mouldy villa in one of the city’s
most desirable suburbs into a healthy and liveable home setting

¢+ anewbenchmark for the quality of New Zealand homes.

)
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The project, was led by home
solutions company HRV, which took the
110year oldvillaat45 Lincoln Street
in Ponsonby, restored it to its former
glory, and added top quality ventilation,
heating and cooling solutions, and
HRV’s latestinnovation —a Whole Home
Water Filtration system, to create one
of New Zealand's puresthomes.

The drive behind the HRV Pure
Invironment Project came from the
factthatthe state of New Zealand's
housing stockisin a poorand unhealthy
condition. Most Kiwi homes fall below
World Health Organisation standards.
Many are damp, mouldy and poorly
ventilated —signs of an unhealthy
invironment. The Pure Invironment
Project broughttogetherlikeminded
Kiwi companiesin the quest to create
one of New Zealand's puresthomes.

e

Toyotajumped on board the HRV Pure
Invironment Project this yearto help
New Zealanders make healthy lifestyle
choices through promoting better
living through sustainable choices,
bothinside and outside the home.

At Toyota, we champion sustainable
practices through ourleadershipin
hybrid technologies, support our
suppliersand dealersin adopting
sustainable solutions and, asan
organisation, have attained New
Zealand's highest level of sustainability
certification. The house was auctioned
andthe auction winnerwill be able
to continue their sustainable living
whereverthey go, thanks to Toyota’s
contribution of a brand new Toyota
hybrid Prius ¢, our most fuel efficient car.

We want to get to know you more. By answering
afew questions Believe magazine recipients

cangointhe drawtowina

HRVWHOLE HOME
WATER FILTRATION
SYSTEM VALUED AT
$2,795 RRP (GSTINCLUSIVE)

To enter go to www.toyota.co.nz/believemag before
31 August 2014 and complete the communication survey. For
full terms and conditions go to www.toyota.co.nz/privacy

TIPS TO KEEP YOUR HOME
HEALTHY THIS WINTER

The World Health Organisation
recommends a minimum internal
temperature of 18 degrees celsius. Below
16 degrees celsius there is an increased
risk of respiratory disease, so keeping your
home warm will help to keep you healthy.
Many of our homes were built before
insulation was required to be installed

and unfortunately many homes were
never retrofitted with insulation. About 40
percent of the heat can escape through an
uninsulated roof and 10 percent through
an uninsulated floor. Having no curtains

or badly fitted curtains also allows heat to
escape. The most effective and important
way to keep your home warm is to install
insulation, particularly in the ceiling.

The majority of New Zealand homes
are ventilated passively (i.e. by opening
windows and doors) and/or by the
infiltration of outside air through

the building envelope. Mechanical
ventilation systems are increasing

in popularity either as a remedy for
condensation problems or as an addition
to a modern, energy efficient home.
Check to see if ceiling or underfloor
insulation is required; this will need to
be installed by qualified professionals.

The installation of modern heat pumps
will provide cost effective warmth.

A home ventilation system can also
improve air quality for a healthier home.

A Good Energy Monitor provides the user
with visibility of power costs, and if using
a smart meter and there is unusual usage,
alerts can be sent via email to identify
easily where inefficiencies in power lie.

Contaminants contained in water can

be triggers for health problems in some
people, such as skin irritations, dermatitis
and eczema. Drinking water is not the
only way you absorb water either — just
washing clothes or bathing in unfiltered
water may affect your skin and health.

An HRV Whole Home Water Filtration
system purifies every drop that enters
your home with a world class four
stage filter — no other home water
filtration system in New Zealand goes
to those lengths for your health.

Believe 4l



GRASSROOTS RUGBY:

ELEBRATIOCN

oFTHE SEASONS

THERE'S BEEN AN AWFUL LOT OF CELEBRATING IN TOYOTA
GRASSROOTS RUGBY IN THE PAST YEAR OR S0 ALL BECAUSE,
WAY BACK N THE DAY, SOME PEOPLE BELIEVED. RUGBY IN NEW
ZEALAND STARTED TO GET REALLY ORGANISED BACKIN THE LATE
1880s. UP AND DOWN THE COUNTRY YOUNG MEN FORMED CLUBS
AND STARTED TO PLAY AGAINST ONE ANOTHER.
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astforward to the second
decade of the 215t
century, and anincredible
number of those clubs
are still with us. Many are
celebrating their 125th
Jubilee and some clubs are older.

Lastyear Christchurch Football Club
celebrated its 150th. Ithad started off
playing with the round ball but changed
tothe oval one soon afterwards. The
North Club also celebrated their 140th.

One of our favourite stories of 2013
came from Ohaupo, a country club in
Waikato. Despite having produced
no All Blacks and no Waikato reps
since the mid 60’s, the Ohaupo
Club has been providing rugby
forthe boys, girlsand young men
of the district for 125 years.

The clubis proud of that, and
rightly so. Fora century andaquarter
ithasbeen making a difference in its
community. Colin Meads was a special
guestatits celebrations which was the
icing on the cake!

2013 also saw 125th celebrationsin
Bombay, Opotiki, Cromwell, Roxburgh,
Kaikoura, Excelsior, Hunterville and
Mercury Bay.

This year Eden Park also gotinon
the act. Itstarted its life asa swamp,
then inthe early 20th century the
swamp was drained. The first rugby
match was playedthere in 1914. To
mark the 100th anniversary Ponsonby
and North Shore, two of the oldest
clubsin Auckland, played a special
game at Eden Park. Both teams were
excited by the opportunity —forsome
itwould be aoncein alife time event!

We caught up with Bryan Williams
(former All Black and Ponsonby’s
Director of Rugby), who has been
involved with the Ponsonby Rugby Club
forover50years and has some great
memories of winning Gallaher Shield
matches on Eden Park, something the

clubhasdone some 33 times! Heis still

very active in the club and can be seen
on game days putting out the flags etc.

Ponsonby has its own celebrations
this year, commemorating
140 years of the club.

Another of those memorable clubs
is Collingwood, located on the western
shore of Golden Bay, population 250,
and celebrating its 125th thisyear.
Memorable because the weatherwas
atrocious and the opposition bus broke
down on the Takaka Hill and they had
to call on Collingwood to getthem
to the game on time —that’s working
together! And memorable too because
Todd Blackadder (All Black #947 and
Crusaders coach) was there! He played
forthe Collingwood Club forfouryearsin
the late 1980s. On what the club means
to him h'e had this to say: “You never
forget where you come from - you go
through, you take your opportunities
butyou always go back to yourclubit's
really nice, it's something that's quite
special!” Collingwood beautiful, remote

Andwe mustn‘t forget to mention

the hundreds of volunteers up and
down the country who putin the hard
yards to make a difference to their clubs
and their communities and to ensure
thatournational game isreally strong
atthe GrassRoots—we salute you!

Itisa privilege to be invited into
these clubs to share theirspecial days
andto learn about their traditions, club
legends and bestmoments. We bring
you their stories and more every week for
the entire club rugby season and have
been doing so since 1999 on SkySport,

_ wandstill going strong after 125 years. Rugby channel and Prime Television.
-
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Meet Marcus Armstrong, the newest

driver in the Toyota Finance 86
Championship. He only joined the series
at round five last month, in Taupo.

He did rather well in his Neale Motorsport-
run TR86, considering he didn’t know the
track at all: two fifth places and a seventh.

AN EXTRACT FROM DRIVEN - NZ HERALD

"We did go there pretty inexperienced,” admits Marcus. “I'd neverbeen there before
andldidn'teven have a chance to walk the track, because | had school the day before.”

That's correct: school. Marcus is 13, a year nine student at St Andrews College in
Christchurch. He's got a C-Grade motorsport licence. He just doesn't have a driver’s
licence yet. Racingin the TR86 Championship is quite an achievement forsomebody of
his age, although Marcus has been building up to this foralong time. He's been racing
forover half of his life, starting in karts at the age of seven.
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Lastyear Marcuswon Formula
Junioratthe Kartsport NZ Schools
Championship, the 100cc Junior
Yahama class atthe Kartsport
SouthIsland Sprint Championship,
the Arai Junior class at the Rotax
Max Challenge and was third in
Junior Stock Moto atthe American
SKUSA Supernationals.

Thisyear, it's all about Europe.
Straight after TR 86 at Taupo, Marcus
was off to Belgium for the first round
of the Rotax Max Euro Challenge
karting series. Nextschool term
there are racesin Italy and Spain.

Marcusisthe firstto admithe
hasafew advantagesthatallow
him to pursue a motorsport career:
"Obviously financial help from
my Dad is quite nice. There are
no guarantees, butwith thatand
reasonable amount of talent, you
can go far. He's my father so wants
me to be the bestl canbe-butifhe
didn’treally think lwas good I don't
think he'd have paid formyracing.”

Dadis automotive retail magnate
Rick Armstrong, who owns dealerships
in Christchurch, Wellington,
Palmerston North and Dunedin. His
product portfolio includes Mercedes-
Benz, Chrysler, Jeep, Dodge, Land
Rover, Jaguar, Fiat, Alfa Romeo,
Nissan, Audiand Porsche. Last month
he movedinto Auckland, taking over
the Giltrap Toyota business—now
called Auckland City Toyota. Hence
the new connection with the Toyota
Finance 86 Championship.

Rick Armstrongis a racer himself,
although he stressesit’s only ever
been forfun. Asuccessful business
enabled him to getinto Porsche
GT3racingin 2001;it'saworld
young Marcus grew up around.

"I don'trememberhim missing
asingle meetingwhen he was
little,” says Rick. “When he was
three he'd be there, trying to clean
the carin betweenraces.”

Rick says it was clearthat Marcus
hadtalentrightfrom the startin karts,
atthe age of seven: “Intruth | held
him back a bitatthattime because
I was worried about his safety. But
when he started to drive he was
up and running straight away.”

Marcus reckons he got “quite
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RICK SAYS IT WAS CLEAR THAT MARCUS
HAD TALENT RIGHT FROM THE START
IN KARTS, AT THE AGE OF SEVEN

good"” aroundthe age of nine, when he
started to compete away fromhome
base in Christchurch. By thatstage he
had experience notonly of driving, but
also of setting up a kart correctly for his
driving style andindividual tracks.
Marcus says his time driving in
Europe for Dan Holland Racing this
year has been adream come true:
“They're one of the top teams, so I've
known aboutthem foralongtime.
“Kartingis so much biggerthan
it's portrayed to be. Withouta doubt
it'smuch more competitive than
the cars|'mracing atthe moment:
you have 70-odd drivers, 30-odd
of whom could win. There's only
two-tenths of a second between the
frontrunners so you don‘twantto be
one ofthe stragglers atthe back.
“Onething | have learntover there
isthatthe driver hasthe mostinput.
Before |wentto Europe I thought that
kartsetup was more importantthan
itreally was. Butoverthere, when you
see all the data, yourealise the driver
isthe mostimportantelement.”
Marcus agrees thatit's exciting
tobe on atrack with young drivers

who may be tomorrow’s Formula One
stars: “"Hopefully myselfas well.”

The TR86 seriesisanideal step
because it'ssodriver-focused. It'satrue
turnkey championship: all cars competing
are essentially the same, based on the
roadgoing version of the 86 sports car
and built by Toyota Racing in Auckland.
Some setup modification by teamsiis
allowed, butunderstrict parameters.
Primarily, TR 86 events are aboutdriver
skill - justlike karting. The inaugural 2014
series comprises seven TR86 rounds.

“To my knowledge we didn'tchange
athing (in the carsetup) at Taupo,
soitwasall aboutmydriving. ”

He’sa 21stcentury boy: priorto getting
into the driver’'s seat of the TR86, Marcus
says he watched a lot of in-carvideo to try
and get a sense of what the Toyota was like.

"Butwhen|gottherelrealised it
was completely differentand nothing
could prepare you. On the track it was all
learning.”

Marcus says the atmosphere among
the TR86 drivers has been cordial to date.
“It's very competitive, but they've all
been nice to me. I'm notas experienced
asthem andthey wouldn’texpectme



to be. Overall they've been kind: no There'sno clear career path laid out

crashes, no tension, norivalry. Butit'll yet. He'd love to do the Toyota Racing
getmoreintense astime goeson.” Series (TRS) nextyear: true open-wheel
A 13-year-old’'s metabolism burns racing. Buthe'dalso be happyinthe TR
hamburgers in fine fashion, but Marcus 86 again: “It'satight series and it would
trains and diets much the same as improve my abilities considerably.”
any racing driver. He hasahome gym There's still school, mind. No thoughts
and works out every day. He admits atthis stage on whetherhe'll be at St
his youth gives him some leeway with Andrews for the duration: “l haven’t
food, butstill avoids the takeaways: had that discussion with my fatheryet.
“I'dratherremain an athlete..” He's the one who'll make that decision.
Formula Oneis the ultimate goal. Ifhe honestly thinks | can make it,
Failing that, racing Porschesin Europe we'll do everything we can. That may
would “definitely be on the cards”. mean allowing me to leave school.”

Atthe moment, Marcus is missing
aclassortwo. Lastterm he had
nearly three weeks away with karting
in Europe and there will be more
time away next term for Italy and
Spain. So aside from fitness training
and circuit studies, there's a bit of
schoolhomework to catch up on.

“Luckily, I have natural intelligence
thanks to my parents,” says Marcus.
“SoI'm notstruggling (at school) atall.”

Charm and supreme
confidence: surely the makings
of aworld-classracing driver.

.

HE’D LOVE TO DO THE TOYOTA RACING SERIES
(TRS) NEXT YEAR:



OTORINGTIPS;
AVOID BEING LEET|
THE COLD THISWIN
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Preventionis betterthan
cure, sotreatyourcartoa
winterservice. While all the
service and safety items such
astyres, brakes and suspension
components needto be checked,
pay special attention to the engine
cooling system. Ifthe cooling system
freezes it may destroy the engine and
radiatorso ensure thatithas fresh
coolantthat can resist freezing.

With the rainy season
here, getthe wiperblades
replaced if they show signs
of deterioration (don't
forgetthe rearone). Wipers that
smear on the screen obscure vision
andin extreme circumstances can
scratch and damage the windscreen.

Do notuse the wipers
toclearice fromthe
windscreen as they can
stick to the screen and
rip the blades oreven burn outthe
wiper motor. Instead, pour water
from atap onto the screenand use
aplasticscraperto cleartheice.

Youwantto see and
be seeninthe grey
of winterso checkall
the lightsto ensure

they are operating correctly.

Your vehicle's battery

is susceptible to failure

in chilly conditions. For

thisreasonit’s advisable
to getits condition tested before
winter. Ifit's weak in moderate
temperatures, getitreplaced, asit
won't last through the colderwinter
conditions and could let you down
atthe mostinconvenienttime or
inthe mostremote location.

Add a suitable additive
to the windscreen
washer fluid to prevent
itfrom freezing or
clogging up the washernozzles.

Ifyou're likely to be in
alocation that could
experience snow and
ice, have a set of snow
chains on hand. Testyourskills at
fitting the chainsathome, as even
underideal conditions they can
sometimes be a challenge to fit.
Don'tbe caughtoutinthe snow
withoutknowing how it's done.

Check thatthe heater,

fan, rear demister

and air-conditioning

systems are operating
correctly asthey are essential for
de-misting the windscreen and other
windows, and keeping the cabin

temperaturetoa comfgrtable level§

L

Ifyou're heading outon
atrip, it'sworth keeping
atorch, spare batteries,
cell-phone charger,
warm blanket as well as a few snacks
and something to drinkin your
vehicle in case you are stranded in
the snow. Also, if you are driving
in unfamiliar territory a navigation
system will come in handy to relay
location co-ordinates to a recovery
teamin the event of a breakdown.

10

with the heateron ifyou are snowed in.

11

tread. The legal minimum tread limit

Keep your car’s fuel
tank asfull as possible
so thatyou can keep
the vehicle running

Ensure yourcar’styres
areinflated to the
recommended pressures
and thatthere’s plenty of

forstandard cartyresis 1.5mm but
winteris notthe time to take chances
and we suggest thatyou start thinking
of replacing the tyres when the tread
isdown to 3mm. Tyres need tread to
disperse water, so the more tread a tyre
hasthe saferitis. The legal minimum¥,
tread limitforsnow tyresis4mm.  {#

k.

n
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the
PROFESSIONADL’S
TRADE

Tradespeople, logistics companies and other
commercial operators are set to benefit from a suite
of updates announced for the 2014 Hiace range.



The comprehensive 10 model Hiace
line up offers flexibility to a variety
of users, with the choice of three
body styles, two engines and two
transmissions and the option of three,
six, or in the form of the ever-popular
minibus — 12 seat configurations.

Upgradesinclude new frontal
design elementsincluding the
addition of daytime running lights,
new interior highlights such as revised
trim and steering wheel controls,
and the introduction of cruise control
asstandard across the range.

Toyota New Zealand General Manager
of Product Planning, Neeraj Lala
says, “The Hiace has proven through

successive generationsto be alegacy
model for Toyota. It's a nameplate that
stands for spacious, reliable practicality
and has been New Zealand's number
oneselling vanfor21 straightyears.
“We've added a variety of updates
tothe range for2014 thatincreases
its usability even more. Features like
standard cruise control as well as
convenientsteering wheel controls, and
even an ECO indicator for the automatic
transmission to help drivers maintain
betterfuel efficiency, all contribute to
making the Hiace a safe and functional
vehicle to be used day in, day out for
an enormous variety of tasks.”
New for 2014, all models feature

redesigned halogen headlights
with integrated daytime running
lights. The grille treatmenthas
been revisedto give the van's nose
amore modern look, while along
the flanks, new seamlessly styled
sliding glass partitions appearin
theZLand ZX modelside doors.
Inside the cabin, a darker-coloured
instrument panel givesthe dashboard
amore contemporary look, with a new
three-ring gauge design giving the
drivervital information that s easier
toread on the move. In the centre
console, the controllers for heating
and air conditioning have been
reconfigured as three distinct dials.
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The new four-spoke steering wheel

houses controls for the audio system and
cruise control, which is now standard
across the Hiace range. Below the
dashboard the accelerator pedal has
been shortened to accommodate drivers
who wear larger work boots, while above,
the electrochromatic rear vision mirror
dimsautomatically to avoid headlight
‘dazzle’ from behind and also houses

the screen forthe reversing camera.

The Multi-Information Display gives
the driver vital trip information and every
Hiace features an MP3-capable audio
system thatincludes AM/FM radio and
single CD functionality, as well as the
bonus of USB and auxiliary connections
forexternal devices. Similarly all Hiaces
feature safe, convenienttechnology
fordrivers continually on the go, like
Bluetooth hands-free calling and audio

streaming capability, as well as voice

control forthe audio and phone systems.

Outontheroad, the retuned
suspension is noticeable immediately.
The characteristics of the Hiace ZL's
and ZX'srearleaf springs have been
refined and the damping force of both
frontand rear shock absorbers have
been tunedto improve stability, control
andride comfort. As always the Hiace
boastsacommendably tight turning
circle regardless of iteration; 10 metres
forthe ZLand 12.4 metres forthe larger
ZXand minibus versions, makingitan
effortlessly manoeuvrable vehicle even
in tight, congested urban environments.

Underlining the flexibility of the
Hiace range, the ZL offers owners a
huge degree of choice. The ability to
option the ZL with eitherthe 111kW,
2.7-litre petrol or the 100kW, 3.0-litre

turbo diesel, an automatic or manual
transmission and in either a three- or six-
seat configuration —with a handy second
row of seating that easily folds forward
out of the way when notneeded —means
thereisaZL forevery use; six variantsin all.
Powered by the gutsy 3.0-litre turbo
diesel, the ZX remains a dedicated
cargo-carryingworkhorse, giving the
driver 300Nm of torque and the ability to
comfortably fit more in the back, with a
long, wide, clearfloor space (540mm more
than the ZL) and - thanks to the ZX's higher
roofline—300mm load space height too.
The 2.7 litre petrol engine records
acombined average fuel economy of
12.1L/100km with the manual transmission,
and 12.3L/100km with the automatic.
The 3.0 litre turbo diesel engine records
between 8.0L/100km (manual ZL) and
9.2L/100km (automatic ZX and minibus).



The new ECO indicator featuredin
models with automatic transmission
helps drivers achieve the optimal fuel
economy too. Add to this the ability to
checkfuel consumption information
through the new Multi-Information
Display system, and the Hiace range
proves arobust option for fleets.

Like the ZL, the ZX features alow
loading level, making loading and
unloading saferand easier, along with
anintegrated rear step bumperand
multiple tie-down hooks throughout
the cargo bay. The total load capacity
forthe ZLis 6000 litres, while the ZX
has 9800 litres of available space.

The versatile 12-seater minibus
benefits from a lowsill level as well. At
only 380mm off the ground, this allows
passengers to enterand exit the rear
passenger space through the side

doorcomfortably and safely, aided by the step
lightand higherside doordesign boasting more
headroom forthose entering and leaving the van.

While the ZLand ZX models are predominantly
designed to make the most of available cargo space,
rear seat comfortis paramountin the minibus. To
thatend, a grandtotal of 12 ceiling-mounted air
vents (nine throughout the rear and three centrally
housed) keep the airfresh and cool onlongertrips.
Every seating position in the minibus also features
athree-point ELR seatbeltand a grab handle.

Other practical touches abound; all Hiaces benefit
fromthe half-bonnetaperture up front, which allows
forbasic service maintenance of brake fluid, engine
coolantand washer fluid reservoirlevels, along with
sideandrear UV glassto help protect occupants

and transportable goods from the harsh Kiwi sun.

Andbecause every Hiace driver expects
something unique of theirvan, Toyota’s dealer network provides a wide array
of accessories: aroofrack system, 15" alloy wheels, a protective clear film that
protects the bonnet from stone chips, hard-wearing acrylic weathershields and
Hiace-specificnudge bars, rear bull bar systems and tow bar kits are all available
asoptions, as are practical additions to the van'sinterior like cargo barriers,
all-weather floor mats and deck liners, a first aid kit, fire extinguisher and more.

Toyota New Zealand General Manager of Sales and Operations, Steve
Prangnell says, “Van sales have increased by 26 percentin the New Zealand
market in the past decade, which shows there is continuing high demand among
tradespeople and businesses for the space and versatility thata van offers.

"And within that market, Hiace is the clear leader. Not only does Hiace enjoy
animpressive 41 percent marketshare, itis farand away the model of choice, with
the nextmost popularbrand achieving only a 14 percent share of the market.

“The updatesintroduced for the 2014 Hiace, coupled with the flexibility and value
formoney thisline-up continues to offer commercial and

private ownersalike, suggest thatits reputation

|

asapopular, trusted and ultimately

practical business tool will

remain asstrongasever.”
The 2014 Hiace

range will be on sale

inquarterone 2014

through New Zealand's

Toyota dealer network.
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Toyota believe -
you've seen the tv
commercials, but what
is Toyota believe all
ab OU‘f...Toyofa.'s success

with customers and its own
people we attribute to the

EXXERER that flow from the

Toyota Way, in New Zealand.
the Kiwi Nay.



Toyota’s actions are quided by eight core beliefs which
are the differenﬁaﬁng point for customers, staff, in
owr products and in our service. Toyota in New Zealand.
expresses these beliefs in practical ways;

}"' Be,‘}év‘é




We believe everyday's an
opportunity to improve

e strive for continuous improvementin
EVEIRALII e N[Nt 's not a mission statement

we hang onthe wall. It's the way we do things. We
believe thereisnobest—only better.

We believe a better
tomorrow starts today

LT IeAWe know that although motor

vehicles cantransform lives and communities
forthe better, they also can have a detrimental
effect on natural resources, carbon emissions
and quality of life. And, mere concernis not
enough; we have to take responsibility and do
lots of small and not so small things today, to
help make a difference in the future.
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We believe if you dream
it, you can do it

We will continue to set ourselves seemingly impossible
goals and continue tostrive to achieve them. [CIESEINIIES
Toyota’s hybrid technology from a goal of trying to build
acarthat would set anewstandardin energy andreuse.
Another exampleis the innovative iQ, a smaller city car that
doesn’t compromise oninterior space or safety. Our latest
goalisto build a car that makes the air cleaner as it drives.
Of course this may sound impossible, but none the less, our
engineers are aspiring to do just that.

We believe in respecting others

e listen to our customers, our dealersand New Zealanders
as awhole to help determine our course. IEIEIVVELEYS
many forums for discussion; externally we survey all customers
atleast twice during their ownership of anew or Signature Class
vehicle. We welcome feedback to Toyota's unique Customer
Dialogue Centre. We also endeavour to honour each other and
our customers by acting with courtesy and integrity in all our
dealings. We respect the time and priorities of others by being
efficient and communicating as clearly and simply as possible;
andtreat our customers as guests and serve theminthe manner
they desire and deserve.




We believe in trying to
make a difference

he core of Toyota's business is making vehicles that help
T L AN N Whether that’s simply transport
to gettowork, schoolorto carry out ajob, or simply a lifestyle
vehicle that enriches afamily’s life, we try and make vehicles
that make a difference. It also means we will support causes
that make New Zealand a better place with Toyota NZ
supporting organisations such as Parents Inc.

We believe in working together

I designers, engineers, production workers to
Toyota New Zealand, Toyota Financial Services to dealer
sales, service and parts - all are critical components to
asuccessful outcome. With the underlying philosophy
of respecting others, the entire Toyota team works on
abasis of mutual trust and co-operation. For us, Team
means: Together Everyone Achieves More.

We believe good. things
stand the test of time

Every day, we build quality products. {4l e]0]s
cars livesto be measuredin decades and hundreds of
thousands of kilometres of motoring. Because it's over
that lifetime of use, that our customers experience
the real value of a Toyota. In the event that something
goes wrong, we stand behind our products with
comprehensive warranties, awell-trained dealer
network, a dedicated 24/7 Customer Dialogue Centre
and a parts operation which will supply parts (from
stock 95% of the time) for the life of each vehicle.

We believe in 40ing
the extra mile

e will go the extra mile to deliver our customers an
outstanding level of service that matches our outstanding

Jile M4 ¥-PEIVAConsequently we train our dealership
staff with the technical skills and product knowledge to

ensure they can do just that. And if something goes wrong,
we provide a Customer Dialogue Centre to help resolve
their issue. Ultimately we want to earn the loyalty and trust
of our customers so they keep returning for along-term
business relationship with Toyota.
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